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1	 Fig.1 shows different types of leisure, travel and tourism destinations.

Leisure, Travel &
Tourism

Destinations

Fig. 1

	 (a)	 Use the information provided in Fig. 1 to complete the table below. 

		  Each type of destination should be used only once.

Destination Type of destination

Wembley Stadium

Belfast

Titanic Belfast

Mourne Mountains

Alton Towers

Carrickfergus Castle

Downhill Strand

[7]



*20GLE1103*

*20GLE1103*

14162
[Turn over

	 (b)	 Define the term tourism.

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

_______________________________________________________________  [2]

	 (c)	 One type of tourism is outbound. Identify two other types of tourism.

1. ________________________________________________________________

2. _____________________________________________________________  [2]
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	 (d)	 Cost and accessibility are major factors in the appeal of a destination.

		  (i)	 Identify and describe two other features that make a destination appealing 
to tourists.

		  		 Feature 1

______________________________________________________________

______________________________________________________________

______________________________________________________________  

______________________________________________________________

______________________________________________________________  

______________________________________________________________  

		  		 Feature 2

______________________________________________________________

______________________________________________________________

______________________________________________________________  

______________________________________________________________  

______________________________________________________________  

___________________________________________________________  [6]
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		  (ii)	 Explain how cost and accessibility are major factors in the appeal of a 
destination for travellers.

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________

______________________________________________________________  [6]
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Reasons for using leisure, travel and tourism facilities

44

	 (a)	 Study Fig. 2 before answering the following questions.
	
		  (i)	 Which reason is most popular overall?
	

______________________________________________________________  [1] 

		  (ii)	 Which reason is least popular overall?
	

______________________________________________________________  [1] 

		  (iii)	Which reason appeals most to the under 18 group?	
	

______________________________________________________________  [1] 
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		  (iv)	After socialising and eating out, which reason appeals most to the 
18– 60 group?

	
______________________________________________________________  [1] 

		  (v)	 Which reason appeals most to the 60+ group?	
	

______________________________________________________________  [1] 

	 (b)	 Identify and explain two benefits of people using health and well-being facilities.

		  Benefit 1

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________  

__________________________________________________________________

__________________________________________________________________  

__________________________________________________________________  

		  Benefit 2

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________  

__________________________________________________________________  

__________________________________________________________________  

_______________________________________________________________  [6]
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	 (c)	 Explain how age group and availability of transport may influence a
		  person’s choice of a leisure, travel and tourism activity.

		  Quality of written communication will be assessed in this question.

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

_______________________________________________________________  [6]
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3	 The Titanic Belfast is a museum reflecting the growth of Belfast and the building of 
the RMS Titanic.

	 (a)	 Other than museums, identify two other arts and entertainment facilities.

1. ________________________________________________________________

2. _____________________________________________________________  [2]

	 Study the insert, which is a visitor ticket issued by the Titanic Belfast.

	 Answer the following questions.

	 (b)	 The Titanic Belfast only accepts pre-booked online tickets. 

		  Using the information provided by the insert:

		  (i)	 Where do visitors go upon arrival?

______________________________________________________________  [1]

		  (ii)	 How long before their booked time slot must they arrive?

______________________________________________________________  [1]

		  (iii)	The ticket also includes entry to the SS Nomadic. For how long is the 
SS Nomadic entry ticket valid?

______________________________________________________________  [1]

		  (iv)	What must be checked before the family can make their visit to the 
SS Nomadic?

______________________________________________________________  [1]
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		  (v)	 Describe one advantage and one disadvantage of online tickets to a visitor.

		  		 Advantage

______________________________________________________________

______________________________________________________________

______________________________________________________________  

______________________________________________________________

______________________________________________________________  

______________________________________________________________  

		  		 Disadvantage

______________________________________________________________

______________________________________________________________

______________________________________________________________  

______________________________________________________________  

______________________________________________________________  

___________________________________________________________  [6]
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	 (c)	 The insert provides a smartphone link (QR code) to a map of the 
Titanic Belfast.

		  Analyse two reasons why visitors may choose to use this option.

		  Quality of written communication will be assessed in this question.

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

_______________________________________________________________  [6]
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4
Types of holiday

A All-inclusive package E Cruise

B Adventure F Short break

C Independent G Fly-drive

D Camping / caravanning

Fig. 3

	 (a)	 Study Fig. 3 which shows different types of holiday. 

		  Match the definitions to the correct types of holiday by inserting the 
correct letter.

		  Each letter should be used only once.

Definition Type of
holiday

A holiday which involves the traveller putting together their own itinerary and 
purchasing their own accommodation and transportation.

A holiday which involves a stimulating experience.

A holiday combining a charter or scheduled flight with car hire.

A holiday which includes flights, transfers, accommodation, food, drinks, 
snacks, entertainment and the services of a resort representative.

A holiday aboard a ship, visiting several destinations.

A holiday which involves the traveller bringing their own accommodation, 
staying at one or more destinations.

A holiday lasting up to four days, usually taken in addition to a main holiday.

[7]
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	 (b)	 Describe a staycation holiday.

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

_______________________________________________________________  [2]
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	 (c)	 Discuss how the following have influenced changes in the leisure, travel and 
tourism industries.

		  Technology and Communication

__________________________________________________________________

__________________________________________________________________  

__________________________________________________________________

__________________________________________________________________  

__________________________________________________________________

_______________________________________________________________  [3] 

		  Changing levels of affluence

__________________________________________________________________

__________________________________________________________________  

__________________________________________________________________

__________________________________________________________________  

__________________________________________________________________

_______________________________________________________________  [3] 

		  The influence of media

__________________________________________________________________

__________________________________________________________________  

__________________________________________________________________

__________________________________________________________________  

__________________________________________________________________

_______________________________________________________________  [3] 
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5

Leisure, travel
and tourism

organisations

Fig. 4

	 (a)	 Use the organisations in Fig. 4 to complete the table below.

		  Each organisation should be used only once.

Component Organisation

Countryside recreation

Arts and entertainment

Home-based leisure

Tourist information and 
guiding services

Natural attraction

Accommodation
[6]
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	 (b)	 There are three main types of leisure, travel and tourism organisations. 
The type of organisation depends on its aims and objectives.

		  Describe how the following types have different aims and objectives, and 
identify a named example for each sector.

		  Public

__________________________________________________________________

__________________________________________________________________

_______________________________________________________________  [2]

		  Example

_______________________________________________________________  [1]

		  Private

__________________________________________________________________

__________________________________________________________________

_______________________________________________________________  [2]

		  Example

_______________________________________________________________  [1]

		  Voluntary

__________________________________________________________________

__________________________________________________________________

_______________________________________________________________  [2]

		  Example

_______________________________________________________________  [1]
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	 (c)	 Belfast City Council organises an annual firework display.

		  Explain how transportation, catering and accommodation organisations 
might contribute to the smooth running of the event.

		  Quality of written communication will be assessed in this question.

__________________________________________________________________  

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________  

__________________________________________________________________  

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________  

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________  

__________________________________________________________________  

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________  

__________________________________________________________________  

_______________________________________________________________  [9]
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Included in your Titanic Experience ticket, 
valid for one year from

 date of purchase.
Please check titanicbelfast.com

/visitorinfo 
for seasonal opening hours.

©
 C

opyright Titanic Belfast 2025
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